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What is Video 

Marketing?  

1.8 Million Words = 1 Minute Of Video 

Video is a powerful medium that allows you to make a human connection and tell your 

company story in a format that is easily accessible to your audience and tells your 

customers who you are and how you can help them.  

 

It is an undeniable fact that people of all ages like to watch videos, both online and 

offline - videos are entertaining and get a point across in a short period of time. They 

eliminate the need for reading and most people find videos to be a more exciting and 

intriguing way to learn specific information. All of these factors make video marketing an 

excellent and efficient way to reach your potential customers.  

Video Marketing Has Changed For Small Business 

What has changed is the technology that we are using to deploy videos, which is 

constantly changing how businesses market themselves, their products and services. 

The internet, digital camera technology and software have been the biggest catalysts for 

such change. The advent of such technology has also helped to level the playing field 

between corporate giants and smaller businesses. What was once only accessible to 

huge companies with big budgets, is now available across the board. 

Why Video Marketing Is More Powerful Than Anything Else 

To truly understand the nature of video in marketing, you must know why consumers 

are more engaged with video. The main reason is because the human brain is able to 

quickly process information in images to learn something new, this is how we are wired 

naturally, unlike the effort that it takes to read each letter and form visual concepts 

around sentences and paragraphs. 
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Online 

Video is used in the online world to showcase a business’s products, services or 

company. A video can be distributed and seen across many platforms and channels, 

including social media platforms like Facebook and Instagram, video sharing websites 

like YouTube and Vimeo and entertainment platforms.  

The goal of a video marketing campaign is at the core to communicate the value of a 

company, products and services and build brand awareness. In that sense, online video 

marketing campaigns are similar to other types of marketing efforts, like e-mail 

advertising, search engine optimization and content marketing.  

Video marketing is here to stay and should be considered an important part of any 

marketing plan.  

Everything Has Changed In The Last 12 Months 

✓ 90% of consumer make buying decisions after viewing video.1  

✓ Consumers are 27.4 X more likely to click-through online video ads than standard 

banners and almost 12 X more than rich media ads.2 

✓ 4 X growth of video In 4 Years -  video is here to stay and is growing! 

✓ 80% of viewers recall watching a video ad on a site they visited in the past 30 days.  

✓ 46% of viewers took some action after viewing a video ad. 

➔ 26% looked for more information about the subject of the video 
➔ 15% visited the company represented in the video ad 
➔ 12% purchased the specific product featured in the ad3 

 

✓ By 2017, video will be approximately 69% of all online retail traffic.4 

                                            
1
 2 Forrester 

2
 Usurv 

3
 Online Publishers Association 
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What Are The Benefits Of Video Marketing?   

Video marketing has become an important part of the marketing mix for many 

businesses for several reasons. Let’s face it, you are more likely to watch than read, 

video as a medium is a better way to communicate with today’s potential customers. 

And if your target customer is a “cord cutter, that is people who do not watch traditional 

media outlets, this means that using online video marketing is a much more effective 

way to reach them because you cannot reach this segment using traditional channels.  

Where are people most likely to watch video? Consumers are not only watching videos 

on TV, but they are also watching online, on smartphones, game consoles, and set-top 

box like Roku or Amazon Fire TV. 

                                                                                                                                             
4
 Cisco 
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4X Consumers Would Rather Watch A Video About A Product.5
 

Engagement is an important part of online video. In the online environment, viewing a 

video ceases to be a “passive” activity and allows us to be “social”. For example a video 

is more likely to be shared, commented upon and liked – over basic text content, this 

enables businesses to have a real time 2 way conversation with customers. 

 

Video is especially good for businesses with services and products that require more 

explanation than other types of businesses. For example, a Mexican restaurant is easier 

to explain to a potential customer than a company that provides consulting services. 

Video provides a medium that allows a company to explain what services they can 

provide in the most engaging way possible and in a way that will make customers more 

likely to remember it. This makes video an excellent tool for higher brand recognition 

and conversion in businesses. 

                                            
5
 Animoto 
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Traditional TV commercials require production and are distributed by paying for a spot 

on a TV network time slot, this is called paid commercial time, online video marketing 

costs for distribution are more reasonable and are highly targeted.   

Online video marketing also allows a business to be flexible in how they market their 

company to different demographics. This can be extremely helpful in creating a specific 

niche channel for your business. Video marketing also allows the flexibility of crafting 

very specific message, which can then be distributed to highly targeted audiences.  This 

makes reaching specific viewers, people who are most likely to consider buying your 

products or services much more efficient and, much easier.  

56% of consumers say customer testimonials are helpful6
 

Video marketing can also help businesses create a loyal fan base by encouraging 

consumer participation across many fronts. Feedback, social media site sharing, blog 

                                            
6
 Animoto 
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comments and brand recognition can work to create a larger customer base and 

improve the likelihood of repeat customers. When used in conjunction with SEO 

techniques, video marketing can also increase a business’s website traffic.  

Don’t miss out - and deliver what consumers expect. 

Finally, most consumers have come to expect videos during their online experiences. If 

a small business ignores this fact they are cutting themselves out of audience of 

potential customers. 
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Who is Using Video 

Marketing? 

More video is uploaded to YouTube in one month than the 3 major US networks have 

created in 60 years. With more than 7 billion videos watched each and every day on 

Facebook and YouTube, one thing is clear: customers are hungry for video.7 

 

According to a recent series of marketing studies performed by Junta 42, Hubspot and 

King Fish Media, more businesses than ever before are figuring out how to incorporate 

video marketing into their efforts. In fact, the study suggested that as much as 75% of 

businesses are currently using social media marketing strategies, 50% of which include 

video marketing techniques.   

                                            
7
Kantar Media 
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Consumer surveys confirm, that they are more likely to purchase a product or sign up 

for a service if they watch a branded video that explains the product. But it doesn't end 

there, video also plays a huge role in further research into the brand, as well as in 

comparison shopping and in gathering post-purchase information. The report, from 

online video creation site, Animoto, also states that 58% of respondents consider 

brands that produce video content to be more trustworthy. 

There is no doubt that video content has gained tremendous importance in the eyes of 

both customers and professional marketers.  
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How Does Video 

Marketing Work?  

If you're not using video marketing, you're missing out on a huge market opportunity. It’s 

not just the number of people who are watching videos that’s important – it’s the 

reasons why they watch. When you post an online marketing video on your business 

website, there is a great chance that you will engage with customers specifically looking 

for your services. But you may ask, is video and video marketing really possible for your 

business? The answer is - absolutely YES!  

✓ Americans now own four digital devices on average, and the average U.S. 

consumer spends 60 hours a week consuming content across devices.8  

✓ 59% of viewers will watch a video to completion that is less than one minute9.  

✓ Internet user spends 88% more time on a website with video10.  

As U.S. consumers continue to take advantage of the convenience of anytime, 

anywhere browsing and shopping via their smartphones and tablets, there is a huge 

opportunity for brands to capture the full path-to-purchase.11 

 

Even though your consumer may be in disparate places, video allows businesses to 

generate an immediate bond with an audience – anywhere, anytime. Even though your 

business may be closed and your staff unable to answer immediate questions – your 

marketing video is always “on”. As such, the video you create must achieve that instant 

                                            
8
 THE U.S. DIGITAL CONSUMER REPORT- Nielsen 2014 

9
 Wistia 

10
 Mist Media 

11
 THE U.S. DIGITAL CONSUMER REPORT- Nielsen 2014 

http://www.nielsen.com/us/en/insights/reports/2014/the-us-digital-consumer-report.html
http://www.nielsen.com/us/en/insights/reports/2014/the-us-digital-consumer-report.html
http://www.nielsen.com/us/en/insights/reports/2014/the-us-digital-consumer-report.html
http://www.nielsen.com/us/en/insights/reports/2014/the-us-digital-consumer-report.html
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emotional engagement, otherwise you risk turning off potential influencers and 

customers.12 

 

What kinds of video do consumers find most appealing? 

✓ Humor - people love to laugh and want others to laugh along too.  

✓ People like outrageous, extreme hard to believe videos. 

 

 
Product video catalogues have become popular in the e-commerce environment as a 

method of improving the rate at which users click “add to basket” and complete a full 

purchase.15 

There are numerous types of videos and many ways to produce these. They can be as 

complex and costly as producing a professional commercial video campaign for the 

Superbowl or as simple as using a smartphone camera.  

Essentially, a video is worthless unless it is consistent with your overall business 

objectives. Make sure that you understand how you will measure the success of your 

video marketing campaign – have goals in mind and whenever possible benchmark 

your campaign – before, during and after. 

                                            
12

 The Distilled Guide to Online Marketing 
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What is it that your company wants to achieve? 

✓ Improve your customer engagement? 

✓ Increase brand awareness? 

✓ Reach potential customers or existing customers? 

✓ Develop solid search engine optimization? 

How are you going to communicate your story?  

✓ Who is your target audience?  

✓ What does your audience care about? 

✓ Is it a concept that will translate well into video? 

✓ How many videos should be created to achieve your goals? 

✓ What style of content will work well to achieve your communication goals?  

 

The types of video you use for your businesses depends on what you are attempting to 

convey. Different genres work for different purposes, before you launch into the creative 

process, make certain that you understand what your audience needs and what might 

be missing in your current content. Does your audience want to see “how to” or demo 

videos? Does your company or brand need an image video? Customer testimonials? 

Above all, do your homework, research, and always consider the audience you’re trying 

to reach and be sure that the video is relative to them. You might find that what 

resonates with them may be slightly different than what you think. 

A creative approach with a well crafted message can make up for the lack of budget, if 

done correctly. Take time to write a script as a team, after all your employees are your 

subject matter experts, they know how to connect with your customers because they 

are doing it everyday. 
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Consider these steps before you begin working on your video. 

✓ Narrow the topics and focus. 

✓ Recruit the (right) subject matter experts. 

✓ Roadmap your content for the next 6-12 months. 

✓ Build a sustainable video marketing strategy. 

✓ Repurpose your video, take into consideration the technical  requirements across 

platforms besides your website - Facebook, YouTube, Instagram etc. 

Even though marketers are seeing great success using video - it alone will not drive 

results. As a business, you must have a balanced cohesive strategy that includes other 

kinds of content that makes sense also, and, if you want to get the most out of your 

video marketing campaign you must make sure users can find and share it.  

  

Case Study of Video & 

Engagement 

The Curious Case of Zappos 

The hugely successful online retailer, Zappos is known for its dazzling customer service 

and the outstanding leadership of its CEO, Tony Hsieh. 

One of the things that the company recognized early on was that customers often 

struggle to make decisions about purchasing shoes and clothing online. This is due 

primarily to the customer’s inability to try the item on to see if it fits properly and if it will 

ultimately fulfill the purpose it is being purchased for – something that is nearly 

impossible to determine from technical specifications alone.  

Zappos also observed something very important about customers during the shopping 

experience - individuals need to make an emotional connection to personal products 

http://www.bizjournals.com/bizjournals/search/results?q=Tony%20Hsieh


 

[17] 

such as shoes before committing to a purchase. Consumers need to imagine how an 

item is not only going to look but how it will make them feel. Will it give them the 

confidence they need in an interview? Will the shoes look great with the wedding dress?  

 

 
 

Zappos figured out that a great way to close this disconnect and improve the customer 

experience was to offer personal advice and testimonials from their staff – such as you 

might get if you were to walk into an actual brick and mortar store and ask the sales 

staff for fashion advice. They have created over 200,000 product videos. As customers 

experience more videos, their expectation grows to see a video for each product.  

This is a winning strategy, videos have proven to be an effective way of connecting to 

the customer, and more importantly creating trust. 
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Videos for Marketing  
 

If a company has enough time, money and skills to create high quality video, they are 

often perceived as a legitimate business with a genuine interest in providing a great 

service to their customers. 

 

Every Video Platform Requires Different Storytelling Techniques 

Top 1,000 videos by views per platform (Q1 2015, Global uploads)  

 

Platform Views per 
Video 

Avg. 
Engagement 

Avg. Video 
Length 

Videos to 
reach 1M 
views in a 

month 

Top Genre / 
Topic 

YouTube 17M 0.65% 12 minutes 271 Music 

Facebook 24M 3.0% 1 min 28 
seconds 

694 Heartwarming 
/Shocking 

Vine 10M 2.1% 6 seconds 511 Comedy 

Instagram 1M** 430k per 
video 

Max 15 
seconds 

N/A Pop Culture 

Tubular Labs 
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Talking about Video Advertising 

73% of business say videos are the most effective tools in their web marketing belts.13 

Some useful advice to keep in mind when creating and using video advertising as part 

of your marketing campaign:  

✓ Keep it short, make sure you deliver the message in :30.  

✓ Video ads must be easy for consumers to find in order to maximize their impact. 

✓ You will have a better return on your investment if your video ad campaigns run 

consistently and constantly. 

✓ Make sure your video is mobile friendly and targeting your consumer on mobile, that 

means smartphones and tablets. 

Marketing videos could be just about anything, but the goal is the same - acquire 

viewers, increase credibility and encourage those viewers to become customers.  

                                            
13 The 2015 State of Digital Marketing -  Web Marketing 123 
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14 The 2015 State of Digital Marketing -  Web Marketing 123 

 

The numbers by platform 

 

 

300 hours of video are uploaded on YouTube every minute.15 No doubt 

that the longtail still belongs to YouTube. 

 With Facebook’s new video formats, the platform is getting more daily 

minutes watched than YouTube. More than 1 billion video views on 

Facebook each day, 65% views on mobile.16  

                                            
14  
15

 YouTube 
16

 Facebook for business 

http://report/
http://report/
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 Snapchat's daily views are now in the billions, 4 billion a day to be 

exact.17 Despite these numbers only 1% of marketers use Snapchat. 

 Video on Twitter has taken listening and one on one branding to a whole 

new level. But keep in mind this is for immediate attention. Video on 

Twitter is for Engagement: Direct, Social, & Real18 

 

Regardless of the platform, one of the most important attributes of any online video is 

brevity - keep it short, in fact overall consumers prefer videos under 60 seconds in 

length. Keeping a video short will ensure that the viewer remains interested. With so 

much online content available most online users have an incredibly short attention span.  

Quality over Quantity 

Quality videos offer more than just information. However a small business is intending 

to convey their specific message to the viewer they must do it in an interesting, 

engaging and emotional manner and above all the message must be accurate and 

authentic.  

Allowing people to share, comment, and leave feedback will improve your business’s 

reputation among online viewers.  If you receive negative feedback, be prepared to 

respond in a positive manner, and most importantly try and resolve the issue at hand in 

the best way possible – and let the customer know you are doing so. When a viewer 

sees a video’s negative feedback and your positive response they are more likely to feel 

both involved and trustful of the company. Feedback also helps your company alter your 

videos and advertising methods to be more effective to your markets. Video marketing 

                                            
17

 9/15/15 Digital Marketing Stats 
18

 Gary Vaynerchuk 
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is not static. It involves constantly analyzing and altering the video’s content in order to 

ensure that it is accomplishing your desired goals.  

Constantly altering videos, especially to suit the changing needs of your audience is an 

easy way to keep your content fresh and relevant. Creating a series of video about a 

certain topic for example, is a good way to keep viewers interested and to create a loyal 

following.   

How To Make Sure Your Audience Will Find Your Videos 

✓ SEO  

Videos optimized for search engines are 50% more likely to get a high first results page 

ranking from major search engines like Google.Combining search engine optimization 

techniques with videos has several benefits and ensures that your consumers will find 

them. First, by using targeted keywords and other SEO techniques in a video’s 

construction, the likelihood that the video will get a high search engine results page 

ranking is raised. Most studies show that the majority of online users utilize major 

search engines such as Bing and Google to locate their online content. Studies also 

show that most viewers will only click on results that they find on the first results page, 

or the top 10 results found by the search engine. This means that incorporating video 

marketing with SEO techniques can vastly increase a business’s website search engine 

rankings.  

 

Videos go even further. Not only are more viewers going to click on a search engine 

results page video over a written result, users are more likely to click on a video icon 

listed as the 5th or 6th result over a non-video result ranked at #1 or #2.  In order to 

maximize your video SEO, you must properly tag, name and identify your videos so that 

they can be found by search engines.  

One of the best ways to incorporate video SEO techniques into a video is to provide a 

place for viewers to rate, comment on or leave feedback for a specific video. Feedback 

options create more viewers.  

Other video SEO techniques include surrounding the video with relevant text, creating a 

text transcript of the video in order to increase the use of targeted keywords. All of these 

techniques will help increase the video’s search engine relevancy.  

✓ Marketing a Video Around the Web  
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Good marketing, means getting your video to the right people at the right time. Doing so 

increases the chance of a specific video getting more views, shares and the likelihood 

that the viewer will click on the link back to your company website.  

A video can quickly become extremely popular through the use of social media 

platforms. This can push a single video through thousands of online viewers in a single 

day. This makes video marketing very useful for generating traffic to a specific video, as 

well as the company behind the video.  

Marketing a video correctly takes time and effort. There are a number of video 

marketing services that can help you with the distribution of content in a way that will 

generate the most interest and viewership. With so many online users viewing videos 

on different platforms, it pays for you to track how well your videos are doing across 

several platforms and continually make any necessary changes.  

Some platforms will work better for certain videos and strategies than others. Figuring 

out which media platforms will work the best for your video marketing program will be 

important.  

It is a proven fact that video marketing works to increase sales, customer loyalty and 

brand recognition. The first step is for you to create video content and optimize it for 

search engines. The second part is to properly distribute the video in the online world. 

After these two steps have been completed the company will begin to see just how 

successful this form of marketing can be.  
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Distributing  

Marketing Videos 
 

13 Distribution Channels 
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One of the reasons why video marketing is an inexpensive way to market a business is 

because of the availability of video sharing websites. These websites already have a 

high relevancy rating by search engines and a loyal base of viewers.  

Creating a high quality marketing video and distributing it through this form of video 

sharing website is a great way for a small business to reach new customers. Other 

types of video sharing websites are more niche specific, which can help a small 

business reach a more targeted audience. For example, a business that designs wind 

turbines could post their educational or entertainment-style videos on wind farming on a 

specific video sharing site designed around green energy alternatives. This way, each 

person who visits this niche-specific video sharing site will already be interested and 

open to videos on green energy. Video sharing websites are extremely useful ways to 

target both a broad audience and a concentrated audience in order to increase a small 

business’s brand recognition.  

It is a good idea to carefully research the most relevant sites for your business and 

make sure that your videos are there as well as popular video sharing sites. Locating 

and uploading videos onto these sites can be technically tricky and time-consuming, for 

this reason turning to an agency or services that handles this is a much better idea.  

Internet Video Marketing Agencies 

Agencies that specialize in this form of marketing have a distinct expertise, and this is 

important because the world of online marketing, especially video marketing can be a 

challenge if you don’t fully understand how this business works and more importantly if 

you are not on top of the changing trends.  

 

Understanding how to incorporate the right level of customer engagement is also 

necessary for success. For these reasons, and many others, you would be well advised 

to choose a digital marketing agency. Working with an established and professional 

digital marketing agency has many advantages over traditional advertising companies. 

First, in depth knowledge of today’s landscape which includes media platforms, social 

media, online broadcast, online search tools and technology. They also are subject 

matter experts in the kind of video content will resonate with your core audience. These 

agencies know what makes a video engaging, insightful and interesting to your 

customers and potential customers. Finally, digital marketing agencies know how to 

create advertisements that are professional of great quality and that work.  
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Using Video Marketing 

There are many ways that a small business can use video marketing to increase their 

presence in the eyes of potential customers and then convert this awareness into sales 

revenues. Depending on what specific message the small business is promoting, there 

are many types of videos that can be used.  

Here are ways that a small business could use videos to market their products, their 

services, their individuals or their company as a whole. 
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Viral Videos 

You have heard and seen any viral videos that have caused a sensation – everything 

from Grumpy Cat to the now world famous Does it Blend? And you may decide to give it 

a try and create a video with the intent purpose to make it go viral. But before you invest 

any time and money, consider this, there is no real formula to create a successful viral 

campaign and it is very difficult to measure the return on this kind of investment.  
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Things To Look For In 

Video Marketing 

  
Here are a few important tips and information to get you started  

There are many styles of videos that could work for your company’s video marketing 

needs. Find the best fit for your business, then include the essential element every 

video needs - Your Call to Action.  

Important things to remember; 

✓Provide value to your viewers, keep in mind that they are customers and potential 

customers. 

✓Communicate what you want your audience to do, purchase, subscribe, visit your 

website or share your video. 

Things to Consider - Process of Creating and Distributing Your Video 

Pre-production 

✓ Create a Storyboard and/or Shooting Script. 

✓ Rehearse with Your Presenters or Interview Subjects. 

✓ Know What Additional Footage You May Need. 

http://www.socialmediaexaminer.com/how-to-improve-your-social-media-calls-to-action/
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✓ Check the Acoustics and Logistics of Your Filming Location. 

✓ Shoot Multiple Takes of the same scenes. 

 

Post-Production 

✓ Tidy Up Your Clips Before You Start Assembling the Rough Cut. 

✓ Assemble the Rough Cut Before Working Out Any Timing Issues. 

✓ Don’t Overdo It with Transitions and Effects. 

✓ Choose Your Music and make sure you have the proper clearances to use it. 

Distribution 

Consider using one of these professional services 

✓ Brightcove –  This provider of cloud content services offers an online video platform 

for adding custom video players to websites, social media profiles, and mobile 

destinations. 

✓ PR Newswire – Distribute your news releases and video to a global media database 

of more than 700,000 journalists and blogger contacts and other influencers. 

✓ SlideShare – Upload and share your youTube video, gain insight into who’s viewing 

your presentations, collect business leads, and more.  
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Conclusion  
Video marketing is certainly an important form of communication and as more platforms 

for online distribution proliferate so will the use of this media grow for all businesses. 

The truth is you can’t afford not to consider using video marketing for your company no 

matter what size. 

Video engages your customer and sets your company apart from your competitors. 

Video is a great medium in which to tell your company story. Your videos will help you 

have a “face” that your customers can easily recognize and come to trust. Using 

technology for video creation and distribution, your business can easily compete in the 

marketplace.  

Important considerations for a successful video marketing program:  

✓ Lot’s of planning 

✓ Creativity will do more for an effective Video than a big budget 

✓ Know your audience and your message 

✓ Excellent execution 

✓ The right distribution strategy to reach your target audience.  

With this in mind any business can leverage a video marketing campaign for success! 
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Next Steps 

Beta Program 

If you are ready for Video Marketing, and want a video for your business, we currently 

have a Beta program going.  

Call us at 504-459-9971 | 352-263-6655  

email us  Elysse@5starstrategicresults.com 

You definitely want to make sure that your business is included in our Beta program.  

One hour free consultation 

We are also offering a one hour consult for free, to find out your video needs and point 

you in the right direction 

Contact Us 
We know that marketing your business is a top priority, and we hope this guide has 

provided you with some solid insight and good information. And even though we 

answered the big questions about video marketing for your business, we are happy to 

provide you with more information and assistance.  Please contact us directly.   

 

Elysse Curry-CEO 

5 Star Strategic Results, LLC 

504-459-9971 | 352-263-6655 

http://www.5starstrategicresults.com 
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